1. In contrast to the view of Adam Smith that services are unproductive labors that perish during production, lacking any contribution to wealth, it has been argued that “many services are designed to create durable value for their recipients”. From this perspective, argue the need to study services marketing.

2. Identify and explain the seven categories through which a service provider can achieve new service innovation.

3. Describe the different approaches that can be adopted to build perception of fairness into revenue management practices.

4. List the three dimensions of the service environment as embedded in the servicescape model and explain only the ambient conditions in detail.
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